THE INFLUENCE OF KPOP GIRLBAND AS
CELEBRITY ENDORSEMENT ON ATTITUDES
TOWARDS BRANDS AND ADVERTISEMENTS ON
CONSUMER REPURCHASE INTENTIONS

(STUDY ON K-POP GIRLBAND ITZY WITH UHT
ULTRAMILK DAIRY IN INDONESIA)

SKRIPSI

Untuk Memenuhi Persyaratan

Memperoleh Gelar Sarjana

PONTIAI\AK

YOGI ANDRA PRATAMA
NIM. B1021191164

PROGRAM STUDI MANAJEMEN
FAKULTAS EKONOMI & BISNIS
UNIVERSITAS TANJUNGPURA
(2023)



